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CHALLENGE: With the market for

auto attendants approaching saturation and
the market for ringtones rapidly emerging,
it was vital to fortify positioning of the
Wildfire Virtual Assistant, a well-
established speech-driven automated
virtual assistant product, and to spike
awareness and positively differentiate the
new WildTones product, an innovative
sing-your-own-ringtone service.

STRATEGY: Capitalize on the strong
media/analyst presence at a major industry
conferences — CTIA WIRELESS and
Network + InterOp — to increase visibility
and understanding of the Wildfire Virtual
Assistant and to generate ‘buzz’ among
wireless service providers about Wildfire’s
new WildTones product.

RESULTS: In-depth, in-person
company briefings with target analyst firms
Cahners In-Stat Group, IDC, Gartner,
Progressive Strategies, Datamonitor and
Kelsey Group. Briefing and subsequent
coverage in industry media such as RCR
Wireless News, FierceWireless, Telephony,
Customer Inter@ction Solutions, Wireless
Week, eWeek, Wireless Future Magazine,
TWICE, Phone+, SpeechTECHNOLOGY
Magazine, TelecomWeb, TeleTimes,
Communications News, Telecom Review,
Communications Convergence, Network
Computing, PC Magazine, CRN Magarzine,
Business Communications Review, Mobile
Computing and Total Telecom.
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ORLANDO—Wildfire Communications will u

sing-your-own-ringtone service, at CTIA's 1

The new product allows wireless customerd
personalized ringtones by singing a tune in
WildTones then translates the tune into a

it via_an SMS attachment to the mobile ph
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‘Sing Your Own Ringtones’
at CTIA

promotions entertain CTIA
By Elizabeth Biddiecombe
Another new take on the nn
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Ring tone adverts, chocolate
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service 1s the new platform being delbf
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rst blush, it seems a crazy idea. First,
encourage wireless subscribers to
a server and sing. Then you program
lcamputer to translate their song into
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Give a Little Whistle
Saoon your cell phone will be
able to sound like Bach. Beet-
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Wildfire Communications Debuts
WildTones at CTIA
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WilldFire Communications Debuls
Wild Tones
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Simg Me a Ri rlm:L
The WildFire virtu, tant
service has lumed up a service with
strong teen appeal in Europe --

perscnalized ring tones -
1t one step furthe

your phone rinmg
ditty vou can sing.
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