
CASE STUDY: M202
CLIENT:  WILDFIRE

CHALLENGE:   With the market for 
auto attendants approaching saturation and 
the market for ringtones rapidly emerging, 
it was vital to fortify positioning of the 
Wildfire Virtual Assistant, a well-
established speech-driven automated 
virtual assistant product, and to spike 
awareness and positively differentiate the 
new WildTones product, an innovative 
sing-your-own-ringtone service. 

STRATEGY:  Capitalize on the strong 
media/analyst presence at a major industry 
conferences — CTIA WIRELESS and 
Network + InterOp — to increase visibility 
and understanding of the Wildfire Virtual 
Assistant and to generate ‘buzz’ among 
wireless service providers about Wildfire’s 
new WildTones product. 

RESULTS: In-depth, in-person 
company briefings with target analyst firms 
Cahners In-Stat Group, IDC, Gartner, 
Progressive Strategies, Datamonitor and 
Kelsey Group. Briefing and subsequent 
coverage in industry media such as RCR 
Wireless News, FierceWireless, Telephony,
Customer Inter@ction Solutions, Wireless 
Week, eWeek, Wireless Future Magazine, 
TWICE, Phone+, SpeechTECHNOLOGY 
Magazine, TelecomWeb, TeleTimes, 
Communications News, Telecom Review, 
Communications Convergence, Network 
Computing, PC Magazine, CRN Magazine,
Business Communications Review, Mobile 
Computing and Total Telecom.


