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CASE STUDY: M202
CLIENT: Emrys

CHALLENGE: Despite its proven

solutions and patented technology, Emrys
Technologies was a relatively unknown
player in the burgeoning enterprise mobile
technology market. The company needed
to gain traction among independent
software vendors, application developers,
system integration firms and IT/IS
management of Fortune 1000 companies.

STRATEGY: Drive awareness of

Emrys and understanding of the company’s
unique technology among prospective
customers and channel partners by
promoting the company’s first-mover
status and thought leadership. Primary
tactics included creating/hosting a mobility
summit, securing placement of byline
articles by company leadership, and
aggressively pursuing high-profile industry
awards.

RESULTS: More than 150 prospective

customers attended Emrys’ 2001 Mobility
Summit. Byline articles by Emrys
leadership published in Planet PDA,
Unstrung and Wireless Business &
Technology. Feature coverage in
Information Week, Computerworld, Field
Force Automation, Telecom Business,
Customer Interaction Solutions, Risk
Insurance Magazine, Technology
Decisions for Insurance, Financial
Technology, and DFWTechBiz. Emrys’
flagship product, Emrys Visions, received
several industry awards including
InfoWorld 100, Computerworld Wireless
25 and KPMG High Tech Awards.
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Wireless Apps Get Real

Enterprise applications lead the way to wireless profits
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Overcoming The "Three Ps" Of Mobile
Computing

BY KEVIN RACHEL

With the wireless revolution in full swing. the telecommunications
acronym explosion has attained even higher levels of obfuscation. with
SMS. WAP. IM. Wi-Fi. WLAN. CDMA. TDMA . GSM. GPRS
EDGE and a host of other terms being volleyed about as befuddled
business leaders consult IT staff and external experts to devise a viable
mobile computing strategy for their organization

Before techno gecks and wireless wizards get too smug in their
connoisseurship of this thickening alphabet soup. I'd like to add one
more letter trio to the mix. To this overflowing cauldron of caps. T
respectfully add a dollop of PPP - Pathetically Poor Performance -- an
acronym that aptly describes the first iteration of enterprise mobile
computing solutions
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How the Top 25 are winning with wireless




