
CASE STUDY: M241 
CLIENT:  AlphaTrust

CHALLENGE:  With the President 
poised to sign into law a bill that would 
open the floodgates for signed digital 
transactions, AlphaTrust, a Dallas-based 
start-up, needed a fast and effective media 
strategy that would secure first-mover 
status for the company and its innovative 
solution for enabling technically secure and 
legally binding e-commerce transactions.

STRATEGY:  As part of our 
proprietary TECH-TARGET! service, we 
crafted for AlphaTrust a press release 
designed to pique editorial interest by 
raising provocative questions about 
authentication, risk protection and 
privacy—difficult issues resolved by 
AlphaTrust’s leading-edge solution.  As a 
key component of this TECH-TARGET 
outreach, we aggressively pitched Bill 
Brice, AlphaTrust founder and CEO, as an 
industry expert on the topic of digital 
signatures to key print and broadcast 
media.

RESULTS: Our release caught the 
attention of Reuters and was incorporated 
into this leading newswire syndicate’s 
coverage of e-signature legislation, 
appearing in a broad swath of national print 
and online media.  As a result of our 
aggressive and strategic media outreach, 
Bill Brice was interviewed and sourced as 
a leading expert in the Dallas Morning 
News, WFAA (ABC) Channel Eight (News 
8 Daybreak, News 8 Midday), TXCN-TV 
(Morning Connect, Texas Daily at 9:00), 
KRLD-AM Radio (Business News at 
Noon), and KTVT (CBS) Channel Eleven 
(11 News at 10:00).  Additional coverage 
of AlphaTrust appeared in the Dallas 
Business Journal and D Magazine.


